FIELD RESEARCH OVERVIEW

Bottom Line: In general, methods using live conversation (e.g., canvassing and phonebanking) are more
effective than other methods of voter outreach.

ALL FIELD TACTICS
•

Research shows that voter outreach tactics are more effective in “quieter” election contexts. They
are most effective in odd-years and special elections, which means that a greater volume of voter
outreach is needed in even years, e.g., presidential years.

•

Industry research1 generally finds that tactics are especially impactful closer to the election. The final
weeks before the election are generally referred to as GOTV (Get Out the Vote).

•

On average, industry studies estimate that turnout effects across tactics are in the range of 0.2-3.0%
(this is more than enough to sway an election, especially state/local elections).

•

On average, academic studies find larger effects. This may be due to academics running studies in
quieter elections, using more random samples, or a bias towards reporting positive results.

•

Volunteer field efforts often outperform paid field efforts (but not always; quality is key).2

CANVASSING
•

Canvassing reliably produces some of the best results in increasing turnout.

•
•

In Green and Gerber’s book, Get Out the Vote, they report that canvassing increased voter
turnout in 44 out of the 51 studies they considered.3

Canvassing is the most effective volunteer tactic out of the major 4 (canvassing, phonebanking,
textbanking, handwritten postcarding/letter-writing; Industry source).3

PHONEBANKING
•

Phonebanking is the best choice for remote volunteering.

•
•

Industry tests show it is up to twice as effective as textbanking and postcarding.

Phonebanking helps to boost voter turnout.

•

Nickerson and colleagues found that nonpartisan GOTV calls helped to boost turnout by 1.63.8% in several different studies across election contexts.4,5
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TEXTBANKING
•

Text messages have a small effect on voter turnout.

•
•

Texting has been found to boost turnout from 0.2 - 3.0% depending on targeting/message
quality and election type.Industry source,6

Keep it informational.

•

Voters are best mobilized by information about how to vote during GOTV.

POSTCARDING AND LETTER-WRITING
•

Postcarding and letter-writing both appear to have small, modest effects.

•
•

They have been found to boost turnout from 0.1-1.4% depending on targeting/message quality
and election type (Industry source).

No direct comparisons of handwritten or partially handwritten postcards and letters exist.
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